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Fast fashion is a business model followed by the
clothing industry in which recent catwalk trends
and high-fashion designs are copied, mass-
produced at a low cost, and shipped quickly to retail

stores.
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SHEIN 2021 GHG Emissions

Scope Description GHG Emissions (tCO2e) Proportion
(in thousands)
Scope 1 Emissions generated from SHEIN facilities 1.8 <0.1%
Scope 2 Emissions from energy we purchase to power SHEIN facilities 24 0.4%
Scope 3 Emissions from the entire supply chain 6,257 99.6%
Total GHG Emissions (tC0O2e) | 6,283
(in thousands)

47L7°34%I—yf\@COJJFth%éZS.?Et

Jr—ZArUFA4Y T DH.E

(88 : SHEIN, 2022b)



RIBICLDWEMZER L 7-BmDRTERE - LS

D-a) ) U4 v LEMEE-7- [evoluSHEIN] oRaEE25 % %
—SHEINIZ Y b FTHAEZEIT /-7 5K

—Af X —=Fv F ETOEENITKEL

#5l])Instagram T D # sheinD1F#01£9525(11/3). YouTube [R& 74 &

D-b) IRIBICEKEE L 7-FZMDEH N
#)) BCIEBEEm a vy k> be ter
cotton




Rian D LLER

[evoluSHEIN | &5 SHEIN®E &

& = SHEIN Q O © < = SHEIN Q9 u

|40 e e R S i
¥, 595 4.86(100+) >

IZIZT A1 ~ILE L7 hevoluSHEIN DB D A A L

EERIC & 2 EBAERRDBHR (T4 !



08. 33Kk

Q. evoluSHEIN(U 31 7 LEME E%ZFIEA L 7-SHEINRNDOEm) ZfM>TWETH ?

(n=117)
IRIBERIEN DX R FZEH
IFEAERMONTULAGL!

R
77 VALS
evVoluSHEIN®O 7 & —JL

3.4%




N RD-b

e Better Cotton
Initiative ® B&

cBCINNESH S T DD
EAE(ZH 5 THE

e BCINDINEBEZE L
20004t L

About Better Cotton

Farmers who grow Better Cotton commit to using the Better Cotton Principles.
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