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AID Lewis 1898 Attention, [nterest, Desire

AlDA Lewis 1900 Attention, Interest, Desire, Action

AICA Printers Ink 1910 Attention, Interest, Conviction, Action

AIDAS Sheldon 1911 Attention, Interest, Desire, :'\clinn L§-nlix|'lr|iun
PAISCH Sheldon 1911 P

AICCA Hall 1915 Attention, ]nluul (nn\nlmn (uululuut 4‘\‘lmn

ADICA West Coast Life Insurance {'nmp:my 1920 Attention, Desire, {_Rmnm‘m;__v) Inhibitions, Confidence, Action

AIDCA Ramsay 1921 Attention, Interest, Desire, Caution, Action

AIDCA Kitson 1921 Attention, Interest, Desire, Conviction, Action
ALJA Oshorn 1922 _Attention, Interest, Judgment, Action

SRBRA Starch 1923 Seen, Remembered, Believed, Read, Acted

AIDAS Strong 1925 Attention, Interest, Desire, Action, Satisfaction

AID{W) C(S) PS

Strong 1938

Attention, Interest, Desire (Want), Conviction (Solution), Purchase,
Satisfaction

EPC(K)C(A)A

Advertising Research Foundation 1961

AIDCA Bedell 1940 _Adttention, Interest, Desire, Conviction, Action

AIDMA DeVoe 1956 Attention, Interest, Desire, Memory, Action;

AKLPCP Lavidge and Steiner 1961 eness, Knowledge, Iiklnp Preference, Conviction, Purchase
| ACCA Colley 1961 \mn C mwulmn Action
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Communication (Attitude), Action

AAPIS Wolfe, Brown and Thompson 1962 Awareness, Acceptance, Preference, Intention, Provocation of Sale
AIETA Rogers 1962 | Awareness, Interest, Evaluation, Trial, Adoption

APl Aspinwall 1964 Acceptance, Preference, Insistence

EPIA Sanclage and Fryburger 1967 Exposure, perception, Integration, Action

EARACP Schwartz 1969 Exposure, Attention, Retention, Attitude Change, Purchase
ACAIP Howard and jagdish Sheth 1969 Attention, Comprehension, Attitude, Intention, Purchase
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McGuire 1969

Robertson 1971

Presentation, Attention, Comprehension, Yielding Retention,
Behavior
A

Comprehension, Attitude, Legitimation, Trial, Adoption

EAPCBMA
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APMAI

Longman 1971

Ehrenberg 197
Holbrook 1975
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Association model

Preston 1982
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product perception, integrated perception, products evaluation,

prior e ation, product stimulation, prior

ion, search, search perception,
rial perception, trial

stimulation, integre
search evaluation, search stimulation, trial,
stimulation, adoption, adoption perception, adoption evaluation,
adoption stimulation

AISDALSLove

AISAS

Wijaya 2012
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Love/hate).

FEIETIL

Interest, Search, Action, Share

AMTUL

Awarene:

. Memory, Trial, Usage, Loyalty

AIDEES Attention, Interest, Desire, Experience, Enthusiasm, Share
AISCEAS Attention, Interes rch, Comparison, Examination, Action, Share
AISA Attention, Interest, Social Filter, Action

VISAS Viral, Influence, Sympathy, Action, Share

SIPS Sympathize, Identify, Participate, Share&Spread
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